World Heritage and Sustainable
Tourism
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The relationship between World Heritage
tourism is a two-way one:

World Heritage properties are major attractions
for the tourism sector

Tourism offers the ability to ‘present’” World g
Heritage to the public and to realise community %
and economic benefits '
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Dramatic current and projected growth of
international and domestic travel represents
both challenges and opportunities for World
Heritage Sites and surrounding populations



International Tourist Arrivals, 1950-2030
Current situation and forecasts UNWTO Tourism 2030 Vision
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Quality visitor experiences that do not"
degrade or damage any of the property’s ¥
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e It is essential for all stakeholders in the heritage
and tourism sectors to constantly seek

improvements in the management and
SWS¥ sustainability of the relationship
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' Mogao Grottoes

»Large increase in visitor numbers
»Fragile art in caves (492 caves with painting
and sculpture)
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Create an international framework for the
| cooperative and coordinated achievement of
shared and sustainable outcomes related to

tourism at World Heritage properties
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Wi R Key features: |
| il - A focus on early intervention
= « Strengthening the enabling environment L
 Co-operation and partnership with the
tourism sector
Taking a destination approach to tourism
management

W

Promoting capacity development for site
management and local communities
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* Identify capacity development needs and approaches. Develop
ways to integrate into existing initiatives

* Develop tools and strategies to support stakeholders that can be
adapted to local needs/context

* Support information sharing, networking and collaboration

* Increase knowledge, understanding and appreciation for
“Outstanding Universal Value of World Heritage”

* Create incentives mechanisms that encourage stakeholders to act
responsibly

* Identify and promote authentic, sustainable, low-impact tourism
products

* Support relevant data generation, analysis and sharing; establish
best practices
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B Networking, Dissemination and Knowledge
s Management

*Plan and organize seminars and workshops for
learning and knowledge management

N *ldentify champions and establish mentoring
networks

*Develop and disseminate policy guidelines

= *Develop tools, guides and publications

&= e|dentify project and funding opportunities and
— broker partnerships that mobilise relevant ;
stakeholders to implement the various programme ¢
activities identified in the Action Plan.
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‘ Develop a marketing and communication
campaign that captures the interest and
generates commitment to the WH+ST

' Programme among all relevant stakeholders.
‘?‘3 ' Develop communication networks that
m ? maximise outreach opportunities
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People Protecting Places

This becomes the face of our efforts.

It reflects the mission and cause that everyone (companies, governments, NGO'’s,
individuals) can embrace and rally around.

It makes it easy to explain what we do and why someone should care.

It highlights good practice and provides online tools for action
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We're not asking you to save the world.
Just its greatest places. bona
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Join the movement to protect
UNESCO World Heritage sites.

You are the world’s new generation of travelers. You don't stmply see the plages you visit, you
wholeheartedly embrace (hem, love them and never forget them. It is up 1o you to protect these
places and experiences. Without you, the treasures of the world could be lost. Are you ready to help
protect these sxtraordinary places?

There are countiess ways 10 help us help the world. With your skills and professional ard social
networks alone, you can help ralse awareness of the impertance of these global reasures. Beyond
that, even minimal financisl contributions can go & 16ng Way 1o kalping future genevations of
travelers experience the joy that you have been able to.

It's more than just natural places that need protecting, there are man-made icons and cultural
institutions that need help too. With over 950 properties, the tist of sites and expe- ences spans all
comars of the world. Thess are more than just awe-inspiring settings, they are hames and
Uvelihoods t0o. A less of ane means a loss 1o millians. Join us now and help protact the past and the
present for the future.
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peopleprotectingplaces.org



ASKING YOU
TO SAVE THE

WORLD.

JUST ITS
GREATEST
RLACES

How will the warld’s most incredible places be preserved? Ower the last 40 years more than 900 places of outstanding
universal value to all humanity have been designated Warld Heritage Sites by UNESCO. The UNESCO World Heritage
Centre is launching a new globalinttiative, People Protacting Places to build tangible support to ensure they endure.
Conscientious travelers, responsible companies, and engaged residents are all essential to this effort—whether by
embracing the need for sustainable tourism, donating time and talent, or sharing financial resources

People Protecting Places will safeguard World Hentage Sites by supporting local communities, conserving fragile
natural environments, expanding awareness and education, improving the condition and management of sites, and
providing emergency assistance for locations in danger.

Warld Hertage Sites belang to us all, and depend on us all Join the movement
to keep these irreplaceable treasures here to Inspire every future generation

Learn more about World Heritage, and see how you can help at whc.unesco.org o N
Cducationsd | Sdardl fc ard
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"Travel is fatal to prejudice, bigotry and narrow-
mindedness."
-- Mark Twain




Thank you
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