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Has message gone out?

What more can be done?

Resonate with Ordinary People

Be Relevant to all ages

 Engage multiple actors
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Personal action

Public
Pressure

Related
Policies

Specific Goals
& Targets

. Key Principles
& Vision

General
Awareness



What More Can be Done?

Andres Cantor
https://www.tabletmag.com/jewish-news-and-politics/ 148324 voice-of-us-
cOccer

The Cantor Formula

e Commitment
* Clarity

* Creativity

* Connection



1. Adopting New Ideas Takes Time /-

/ mplementatlon

( Evaluatlon/

Awareness/
Knowledge




2. Commitments & slogans compete for attention

Deconstructing
Development Buzz
Discourse T

Buzzwords and Fuzzwo‘rds
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3. Finding creative ways to communicafte

ALIVE
AND
KICKING

BILL&MELINDA
GATES foundation




4. Connecfting with different audiences




