
Mobilizing awareness of Sustainable Development Goals 

• Has message gone out?

• What more can be done?

• Resonate with Ordinary People

• Be Relevant to all ages

• Engage multiple actors 
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What More Can be Done?
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The Cantor Formula

• Commitment
• Clarity
• Creativity
• Connection



Saving
Investment

Real 
dependency

Age 
dependency

Continuation

Confirmation

Awareness/ 

Knowledge

Evaluation/

Decision 

Implementation

1. Adopting New Ideas Takes Time
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2. Commitments & slogans compete for attention



3. Finding  creative ways to communicate



4. Connecting with different audiences


